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Top Sources Users Conversions

Acquisition Behaviour Conversions

Acquisition Overview

1 Jul 2022 - 31 Jul 2022

Primary Dimension: Conversion:

Edit Channel Grouping

To see all 13 Source click here.

Top Sources Goal 2: Contact form

(direct)
linkedin.com
google
t.co
bing
duckduckgo
lnkd.in
attachments.o�ce.net
interact-digital.co.uk
l.instagram.com
Other

96.5%
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4 Jul 11 Jul 18 Jul 25 Jul

500500500

1,0001,0001,000

1,5001,5001,500

4 Jul 11 Jul 18 Jul 25 Jul

10.00%10.00%10.00%

20.00%20.00%20.00%

30.00%30.00%30.00%

1 (direct)

2 linkedin.com

3 google

4 t.co

5 bing

6 duckduckgo

7 lnkd.in

8 attachments.o�ce.net

9 interact-digital.co.uk

10 l.instagram.com

Users
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Bounce Rate

10.65%

Pages/Session
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Avg. Session
Duration

00:01:04
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Conversion
Rate

0.08%
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Completion
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Goal 2 Value

£0.00
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